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• A husband and a Father of 2

• A people-oriented mathematician

• A professional with more than 20 years of 

experience in people empowerment

Universitas Padjajaran, 

Bachelor of Mathematics, 1992 - 1997

Institut Teknologi Bandung

Master of Industrial Engineering, 1998 - 2000

Universitas Atma Jaya

CHRP, Certified HR, 2008



PT Hero Supermarket

HR Officer

2000 - 2005

SOGO Indonesia

HR Operations Manager

2005 - 2010

SC Johnson

HRBP Director –

Global Product Supply &

Business Solutions 

2010 - 2016

Kraft Heinz ABC

People & Performance 

Director, Southeast Asia

2016 - 2018

Tiket.com

Chief People Officer

2019 - Present







What 
happens 
in the 
internet 
in a minute…



New Business Landscape

Everything is 

Changing –

so will your 

business/industry?



Basic human Need

in the era where likes

Matter more!

Self-Actualization

Esteem

Social Needs

Safety & Security

Wi-fi

Battery!



Future of  work
SEA Employment Outlook 2020

MOBILE & CLOUD
Rise of Middle 

Class



Future of  work:
Indonesia Employment Outlook 2020

Upskilling & 

Reskilling



The digital tsunami is 
really not only about 
technology — it is about 
MINDSET

““

#GagasanDudi





Fact

Millennials are expected to 

make up 75% of the global 

workforce by 2025, and 

Gen Z to make up 40% of 

global consumers by 2020

(catalyst org, 2018)



INDONESIA 
WORKFORCE 

52% of  Indonesia 
workforce (131 Mio) 
dominated by Gen Z 
& Millennials 
(BPS August 2018)

Baby Boomer
16%

Gen X
32%Gen Y

36%

Gen Z
16%





AKA: “Me” Generation, Moral 
Authority 

Hard-working, 

Loyal, Strong 
work ethic

Well 
Educated

Value equal 
opportunities

Work status 
= self-worth

Value 

cooperation 

and face-to-

face 
communication

Extremely 

loyal to their 
children



GEN X(1965 – 1980) 

AKA: Baby Bust, Post-Boomers, 

Xers, Xennials, The Doers, 13th

Generation

Independent

Critical 
Thinkers

Think 

Globally, 

Value 
Diversity

Seek life 

balance –

family 
focused

Skepticism

Lack 

organization
al loyalty



GEN Y (Born 1979 – 1995)

AKA: Millennials, GENY, GenNext, 

Echoboomers, 24/7s, CFO – Chief 
Friendship Officers

Steady 
work ethic

Not found of 

traditional 
hierarchy

Technology 
literate

Loyalty to 
self

Impatient

Highly 

socialized, 

needs 

constant 
feedback



Gen Z (Born 1996 – 2010)

AKA: Post-Millenials, iGen, 

iGeneration, Linksters, Plurals, 
Founders, Homeland Generation

Multi-
taskers

Little loyalty 

(brands, 

organization, 
program)

Individuality Less Focus

Global

Technology 
Integrated





NO MATTER YOUR GENERATION DEFINED,

COMPANIES NEED TREAT THEIR PEOPLE 

EQUAL & FAIRLY



Perubahan itu… Pasti
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